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To start thinking about
something brand new in 2024.

Travel as a Reward



Switchfly &

Received a Gift
Card as a
Reward?
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Do you remember it,

Most companies use gift cards to reward employees,
but only 6% of employees see gift cards as ‘valuable.’

So, the achievements and positive behaviors follow the
gift card to the junk drawer.
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21% of employees are engaged at work 33% of employees are thriving in their
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Job quits near an all-time high

Retention has declined over
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time, with quit rates hovering at

all-time highs. ’
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Sources: “State of the Global Workplace: 2022 Report,” Gallup, 2022; “Employee Tenure in 2022,” Bureau of Labor Statistics, Sept. 22, 2022; “United
States Job Quits Rate,” Trading Economics, Nov. 10, 2022.
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https://www.gallup.com/workplace/349484/state-of-the-global-workplace.aspx
https://www.bls.gov/news.release/pdf/tenure.pdf
https://tradingeconomics.com/united-states/job-quits-rate#:~:text=Job%20Quits%20Rate%20in%20the%20United%20States%20averaged%201.99%20Percent,United%20States%20Job%20Quits%20Rate.
https://tradingeconomics.com/united-states/job-quits-rate#:~:text=Job%20Quits%20Rate%20in%20the%20United%20States%20averaged%201.99%20Percent,United%20States%20Job%20Quits%20Rate.

Employees do not
feel appreciated itonricis o 24 e

Revesiviege of respondents indicating the
following ambitions

With gOOds qnd gift Millennials GenZs

Have children/start families 39% 45%
cards :
Only 6 percent of employees O ommminiyfaociety as a7
identified gifts as the primary way

they wd nt ad Compo ny to ShOW Buy homes of their own 49% Ea
appreciation.

Earn high salaries/be wealthy 52% 56%
Millennial and Gen Z employees e = =

both listed travel as their highest
priority—over higher salaries and

Respondents: All millennials: 13,416; all Gen Zs: 3009. Millennials in junior roles: 2706; in senior roles: 4101; parents: 6036; not parents: 7380.
Gen Zs in junior roles: 773; in mid-level roles: 444; parents: 268; not parents: 2741.

Weq I t h . Source: Deloitte Global Millennial Survey 2019

Copyright @ 2019 Deloitte Development LLC. All rights reserved.
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Current Employee Benefits (Travel?)

Contributions to retirement/pension/superannuation plan {non
mandatory)

56.00%

Retirement and Healthcare/medical insurance 54.90%
healthcare/medical insurance are
the most commonly offered

employee benefits. Employee wellness program (e.g. health & wellness programs, gym 40.60%

memberships etc)

Remote work or flexible work schedule

Most respondents (94%) received
some form of benefits from their
employer. Family leave 37.90%

Life insurance 40.30%

Other common benefits include Continued education and professional development 31.40%
remote or flexible work
arrangements (46%), wellness
program (41%), life insurance (40%)
and family leave (38%).

17% indicated that they are
Currently offered |eisure qnd travel Contributions towards dependent’s care [child care, elderly care)
related benefits.

Employee discounts on your company's products/services

Equity/shares in the company
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Student loan repayment

Other 0.60%

N/A — My employer does not provide any benefits or perks that 1am
eligible to receive

6.10%

" CURRENT EMPLOYEE BENEFITS



How employees value travel-related benefits

- 66%0f employees surveyed would consider it valuable or extremely valuable if their employer offered financial contributions
towards the cost of travel or exclusive access/discounts to travel or leisure activities (60%) as part of an employee benefits
package.

- Travel planning assistance has value to some respondents (40%); but is less valued than financial benefits.

® Not at all valuable @ Not very valuabdle Somewhat valuable = Valuable 8 Extremely valuable

66%

Valuable or
Extremely valuable

60%
Valuable or
Extremely valuable

40%

Valuable or
Extremely valuable

T0%

leisure activities |e.g. vouchers, rewards points, cash

Finanoal contrnbutions towards the cost of travel or
back)

Exciusive access or discounts to travel or leizure
activites

Travel planning assstance [e.g. access to expert travel
advice or planning/booking took)|

£
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Travel as a Benefitis an —

interesting way to

engage with
employees.

“An employer that help
employees have vacation is
unheard of, and if the
company wants to support
the well being of their
employees, why not.”

“It would provide more
incentive to want to stay with
this company.”

“We like travel so anything
that a company can do to
make it more accessible has
got to be good”

“I think it is an interesting
concept and | like that it could
be performance based. Since |
enjoy travelling | think | would

optin on a program such as
this.”

“Will be good to have
everything you need all in one
place.”
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Do You
Remember?

Your last vacation?
And the one before
that?




. S
SWItChfIy Recommended Departure Flight

Based on the best balance of price, time, and conven

9:30AM ———————— 12:58PM

Nonstop

JFK SFO
o u r Alaska Airlines Flight 38 - Basic Economy
® Show [ Hide Full Details

You May Also Like

Experience the Islands

Honolulu, Hawaii

Hotel Zelos San The Marker San San Francisco View More
Francisco Francisco Proper Hotel

irom $1,962.63 from $1,513.37 irom $2,353.71




We are Switchfly, a global company,
powering world-class travel experiences for
world-class brands, from the page to the

plane and beyond.
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Switchfly

$3B

Annual GBR

Hotels and Lodging
Offerings

20Yr

Specializing in
Loyalty & Dynamic
Packaging

2M+

Travel Bookings FY22

40+

Annual Searches

$400M

Profit Generated
for Clients
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Let’s get to
work travelin’.

The current experience of booking, managing, and delivering travel just doesn't fly. That's why organizations and their
people switch to Switchfly, a rewards and recognition platform focused on travel.

Switchfly connects all the disparate partners - from flights and hotels to car rentals, traveler support, and customer
loyalty and employee rewards programs - into one seamless experience.

Switchfly. Reward yourself with travel.



